DISCIPLINE DESCRIPTION
""Basics of Communication Design™

Specialized module "Basics of Communication Design"

Specialty 1-28 01 02 "E-marketing"

Course of Study 1

Semester 2

Credit units 3

OO WIN |-

Degree, title, full name | Senior lecturer Sechko N.
of lecturers

Obijectives Formation of students' general understanding of the specifics the
discipline, its subject, main directions and areas of the research,
methodological foundations, research methods, basic socio-
psychological paradigms, phenomenology, problem areas.
Mastering of theoretical knowledge and practical skills in the
field of communication design.

Acquisition of communication knowledge as an object of
design, the design process and the construction of
professional communication in the field of marketing.
Assistance in identification of basic concepts and categories used
in modern psychological theories, formation of professional,
research skills and psychological culture.
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Prerequisites "Social Psychology", "Psychology of Social Influence"

Syllabus Basics of communication design. Communication as a
phenomenon of reality and a subject under study. The
concept and essence of  the communication
process. Objectives and functions of communication.

Basics of "communication design”. Communication as a
phenomenon of reality and the object under study. The
concept and nature of communication. Features of
communication design as a key for understanding
communication in the event marketing field. Communication
models. Communication and interaction. Basic communication
models and styles. Communication means. Types of listening and
comprehension. Comprehension barriers.

Communication design as key to comprehend
communication. Language and social interaction as a basis for
communication design comprehension. The relationship between
communication and language. Construction of communication in
business discourse. Communication barriers. Image as an integral
part of the culture of business communication. Communication in
the organization activity.

Communication campaign objectives, design, communication
principles, pretesting, creation and distribution. Advertising
campaign.
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Teaching Methods

comparative, problematic, dialogue-heuristic, interactive
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Tuition Language

Russian




